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Association Française du Marketing, May 2023, Vannes, France.
Ali Ghasemi Baghabrishami, Nathalie Fleck-Dousteyssier, Hélène Yildiz. Social proximity in reshaping
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e-mail and telephone channels. COBLI2021: 2nd International Colloquium on Brand, Label, and Product
Intelligence, Jun 2021, Orleans, France.
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centreville : quels acteurs ? Quels dispositifs ?. 3ème Journée du Marketing du Grand Est, Mar 2017, Metz,
France.
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e-mail and telephone channels. Springer. Brand, Label, and Product Intelligence, 2022.
Sarah Tahali, Hélène Yildiz, Joseph Kaswengi. Ethnocentrism consumer research: A bibliometric analysis
overview over 1984-2021. Springer. Brand, Label, and Product Intelligence, 2022.
Michaël Pouzenc, Hélène Yildiz. Clients et commerçants. Evolution des pratiques et stratégies
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